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«Advanced Media Institute, Applied Research in 
Communication and Journalism» and Postgraduate 
Program in Communication and New Journalism of 
the Open University of Cyprus, with the support of the 
Secretariat General of Media and Communication,
in September 2016 are hosting the program’s
first international conference in Athens,
#RetreatConference2016 - Digital Journalism: 
an answer to the Media crisis?

#RetreatConference2016, focusing on the demands
of the digital media era, is expected to give the
participants a great opportunity to catch up with the
latest discussions taking place on research basis, 
theoretical and practical progress regarding the vital 
issue of the Internet usage by journalists and 
communication specialists worldwide.

#RetreatConference2016

Digital Journalism: 
an answer to the 

Media crisis? 



11:00 – 11:30
Conference opening / registration
& coffee

Sophia Iordanidou, Journalist and 
Associate Professor at the Postgraduate
Program «Communication and New 
Journalism» of the Open University of 
Cyprus, will open #RetreatConfer-
ence2016 by welcoming all the attendants. 

Lefteris Kretsos, Secretary General of
Information and Communication, will
represent the Secretariat General of Media
and Communication.

Introduction to #RetreatConference2016 
Nikos Smyrnaios, Associate Professor at the 
University of Toulouse will highlight the great 
importance of digital journalism and the vital 
role it could play for overcoming the media 
crisis.

12:00 – 13:00
Dan Gillmor, Professor of Practice, Arizona
State University and author of «We the
Media». 10 years after the book release, 
what is the digital journalism status?
Discussion with Nikos Smyrnaios. 
Coordinator: Sophia Iordanidou

13:00 – 13:15
Coffee break (within the building)

Friday
September 23

13:15 - 14:30
1st panel 

«Challenges and opportunities
arising from data journalism»

Data journalism is described as one of 
the most innovative practices constituting 
journalism’s new face. Therefore, the 
first panel aims at exploring the several 
challenges and opportunities arising and 
affecting us all: journalists, teachers and 
media researchers.  

1. Nicolas  Kayser-Bril, Developer, journalist 
and CEO of Journalism++, «Data Journalism: 
pros and cons».

2. Yiannis Skarpelos, Professor at Panteion
University, «Teaching data extraction and
usage».

3.  Moses A. Boudourides, Associate 
Professor, Department of Mathematics,
University of Patras, «Big Data and social 
movements: for the combativity of numbers». 
Coordinator: Ioanna Vovou

14:45 – 16:00
Lunch  (at a local restaurant)



16:00 –  17:30 
2nd panel
«Journalism and Social Media: 
participation, politicisation and 
innovation»

Many discussions have been generated re-
cently on the topic of social media and its 
integration into the whole mass communica-
tion system since modern media platforms 
are generally perceived as catalyst tools in 
the hands of contemporary journalists. In this 
context, the second panel seeks to highlight 
several emerging trends which are impact-
ing at international level, while exploring the 
influential role the social media can play not 
only in the formation of social movements 
but also in promoting journalistic innovation.

1. David Domingo, Chair of Journalism at the 
Department of Information and Communica-
tion Sciences at Université Libre de Bruxelles, 
«Participatory practices in journalism».

2. Dimitra Dimitrakopoulou, Associate 
Professor at the Aristotle University of 
Thessaloniki, «Journalists and Social Media: 
a symbiotic relationship?».

3. Lida Tsene, Ph.D., Communications 
Specialist, «From Media crisis to social media».
Coordinator:  Katerina Diamantaki

17:30 - 17:45
Break (within the building)

17:45 - 19:15
3rd panel

«Digital Journalism 
and Public Interest»

Media used to be considered as the 
fourth pillar of the state; this perspec-
tive is openly disputed the past few years. 
Thus, the panel seeks to define the inter-
net’s importance to journalists with the fur-
ther aim of protecting the public interest.

1. Charlie Beckett, Professor at London 
School of Economics, Founder and Director
of POLIS the LSE’s international journalism
think-tank, «Digital and Citizen Journalism 
& the Public Interest».

2. Valia Kaimaki, Journalist, Ph.D. in 
Communications Media and Culture,  «Online
media registration: The SGIC strategy».

3. Elina Makri, Journalist, Co-founder of 
oikomedia.com, «Cross border collaboration
of journals, is part of the solution of the 
problems media face».
Coordinator:  Dionysis Panos

21:00
Dinner (at a local restaurant)



10:00 – 12:00
Data Journalism Workshop 
with Nicolas Kayser-Brill 

Nicolas Kayser-Brill is the co-founder and 
CEO of Journalism++, http://www.jplusplus.
org/en/, a company that helps organizations 
work with data. Journalism++ coordinates
European data-driven investigations such 
as the award-winning The Migrants Files, a 
database on the human and financial
cost of Fortress Europe. During the workshop,
Nicolas will attempt to present and
explain the methodology used through
his journalistic research procedure via a case 
study based on data usage.  

12:00 – 12:15
Break (within the building)

12:15 – 14:30
Conference  
«Journalism: Science, Art or
Technique?» 

Dennis McQuail (1983) recognizes a set of 
four media theories. However, there is a fun-
damental contradiction: universities tend to 
favour social scientific and normative theo-
ries, at the expense of operational theories. 
This constitutes a major contradiction since 
the aim of Universities is the educational 
preparation of future media professionals, eli-
gible to act in such a milieu. Is this right? What 

Saturday
September 24 

message do we really want our students to 
receive when the entire academic evaluation 
system of the academy is unilaterally focused 
on social scientific and normative theories? 
Should academic recognition forms such as 
peer review be expanded to include “best 
practices” of operational theory? 

Participants:
Dan Gillmor, Professor of Practice, Arizona 
State University, and author.

Charlie Beckett, Professor at London School
of Economics, Founder and Director of
POLIS the LSE’s international journalism
think-tank, and blogger.

Thimios Zaharopoulos, Provost at Deree - 
The American College of Greece, Professor 
of Applied Journalism.

Sophia Iordanidou, Journalist and
Associate Professor at the Postgraduate
Program «Communication and New Jour-
nalism» of the Open University of Cyprus.

Valia Kaimaki,  Journalist, Ph.D. in 
Communications Media and Culture.

14:30 – 16:00
Lunch (at a local restaurant)



16:00 – 18:00 
Media Literacy Workshop with 
Dan Gillmor

How should we teach journalism today and 
how could we mobilize new technologies? 
Are those innovative techniques necessary 
for the future media professionals and to 
what extent do they not overshadow the tra-
ditional journalistic skills? Does social media 
represent both opportunity and risk for jour-
nalism? Through the workshop, we will try to 
answer most of the questions posed above. 

18:00 – 18:15
Break (within the building)

18:15 – 20:15 
«When a journalist seeks 
to comprehend and to prove»

Presentation of the basic manuals used dur-
ing the Postgraduate Program in Communi-
cation and New Journalism, as well as Spyros
A. Vretos’ seminal book «1980’s at the
crisis roots, as Ikonomikos Tachidromos 
put them on paper», presented by Antonis 
D. Papayianides.

Consulting Group Meetings: EDM521, 
EDM611 & EDM621, EDM613 & EDM623 & 
EDM512 & EDM522, EDM612 & EDM622, 
EDM614 & EDM624 and EDM511. 

Postgraduate students will have the op-
portunity to meet with their profes-
sors and discuss with them, content, as 
well as teaching and communication 
methods of the Postgraduate Program 
«Communication and New Journalism».

21:00 
Dinner (at a local restaurant)

Sunday 
September 25

10:00 – 12:00
Newcomers under the guidance of 
Katerina Diamantaki 

1. Introduction to e-learning techniques and 
modules / platform use 
2. Presentation of the rules and principles of 
distance learning at OUC 
3. Evaluation and grading procedure and
exams 
4. Explaining the methods and rules applied 
for the evaluation and grading of the students 

12:00 – 12:15
Break (within the building)



12:15 – 12:45
Brief tour of the library’s database 
with Panayiotis Themistocleous

Head of the OUC Library, Panayiotis 
Themistocleous, will proceed with a brief tour 
to library’s database, as it is very important for 
students to learn how to use library facilities 
and internet search engines efficiently.

12:45 - 14:30
Research workshop with 
Athanassios N. Samaras and 
Emmanouel Takas  

«Inductive Method: An Approach for 
Education–A Strategy for Everyday Life»

Within the context of the research and meth-
odology workshop, students are to be intro-
duced to the principles of inductive method 
from an investigative and teaching angle, ac-
quiring knowledge regarding the basic pillars 
of causal relation and how they are integrated 
in the Postgraduate Program’s curriculum.

14:30

Closing of
#RetreatConference2016 

Time free for the students to meet with each 
other and with the academic staff.

Notes
- Teaching material has been posted on 
http://retreatconference2016.gr.
- Certificates will be given to students and 
other participants of #RetreatConfer-
ence2016.
- Workshops will be interactive, aiming at the 
transmission of both theoretical and techni-
cal knowledge regarding the topics of Digital 
Journalism, Media Literacy, and Crisis. The 
workshops’ main purpose is to create and 
spread substantive knowledge by presenting 
topics related to the abovementioned fields. 
The produced knowledge should be original 
and well documented. Oral presentations 
and the usage of audiovisual material are ex-
pected to add to the interactive character of 
#RetreatConference2016.
- During #RetreatConference2016, there 
will be ‘minute keeping’ for the purposes of 
contributing to research, training, theory and 
practice of Digital Journalism, Media Literacy 
and Crisis.
- The official language of #RetreatCon-
ference2016 is Greek, while conference 
material will also be available in English. 

#RetreatConference2016

Coordinating committee: 
Sophia Iordanidou, Journalist and 
Associate Professor at the Postgraduate
Program «Communication and New 
Journalism» of the Open University of Cyprus 
Emmanouel Takas, Researcher at Advanced
Media Institute, Open University of Cyprus
Alumnus (Postgraduate Program in 
Communication and New Journalism), Ph.D. 
Candidate at Panteion University 
Eleni Pavlou, Open University of Cyprus
Alumna (Postgraduate Program in 
Communication and New Journalism)  
Secretariat General of Information and 
Communication 



Collaborators

Under the supervision of Anastasia Mina, 
researcher at Advanced Media Institute 
and Ph.D. Candidate of the Postgraduate
Program «Communication and New Jour-
nalism» of the Open University of Cyprus:

Social Media - Facebook: 
Despoina Fouska (student of the 
Postgraduate Program «Communication and 
New Journalism» of the Open University
of Cyprus)

Twitter: 
Margarita Koutsotheodorou (student of 
the Postgraduate Program «Communication 
and New Journalism» of the Open University
of Cyprus)

Video & live link: 
Secretariat General of Information and 
Communication  

Graphics: 
Anastasia Mina

Conference Spot & 
Broadcasting 
production: 

Supervisors: 
Eleni Vrachopoulou and Sotiris Pavlides
(Students of the Postgraduate Program 
«Communication and New Journalism»  of the
Open University of Cyprus)

Participants: 
Athina Violari (Journalist at Cyprus Broad-
casting Corporation), Despoina Oikonomou, 
Despoina Fouska and Eleni Constantinou 
(Students of the Postgraduate Program 
«Communication and New Journalism» of the 
Open University of Cyprus)

Photos: 
Efthymia Kontomari (Open University of
Cyprus Alumna, Postgraduate Program 
«Communication and New Journalism») and 
Eleni Vrachopoulou

Guests’ Gifts by Anna Serghiou 

Under the supervision of Kyriakos Kolovos, 
researcher at the Advanced Media Institute 
and Ph.D. candidate of the Postgraduate 
Program «Communication and New Jour-
nalism» of the Open University of Cyprus: 

Transcription, translation and content
editing: 
Georgia Koutsoukou (graduate), Margarita
Koutsotheodorou (student), Angeliki 
Maxouri (student), Lina Valsamidou
(Ph.D. candidate), Lena Loukopoulou 
(research collaborator) of the Postgraduate
Program «Communication and New
Journalism» of the Open University of Cyprus

Under the supervision of Lida Tsene, Ph.D., 
Communications Specialist, researcher at
the Advanced Media Institute Postgraduate
Program «Communication and New 
Journalism’s» Academic staff: 

Interviews:  
Lena Loukopoulou, Ioanna Iliades (Ph.D. 
candidate of the Postgraduate Program «Com-
munication and New Journalism» of the Open 
University of Cyprus) and Lina Valsamidou 

Under the supervision of Emmanouel Takas, 
researcher at the Advanced Media Institute 
and Ph.D. candidate at Panteion University: 

Website Design: 
Georgios Demos

Website Content Editor: 
Emmanouel Takas 



Friday September 23

12:00 – 13:00 
Dan Gillmor: In the world dominated by 
data and technology, who is in control of me-
dia? Increasingly, not the people creating it. 
Control of media increasingly resides in the 
grip of centralized entities: governments and 
corporations. More and more, we need their 
permission to speak, to assemble, and to in-
novate. Meanwhile, a few major companies 
are taking control of key revenue sources that 
supported journalism. Do we want govern-
ments and Facebook to decide our future? 
If we do not change our direction, they may.

13:15 - 14:30
1st panel: 
«Challenges and opportunities 
arising from data journalism»

Nicolas Kayser-Bril: Data-driven journalism 
in times of fictional public discourse. Public 
discourse has, in large part, abandoned facts. 
The war in Ukraine, the Brexit campaign and 
many other events took place with blatant 
lies being paraded as truth or as a possibil-
ity to be reckoned with. Very often, journalists 
or media outlets repeated these lies without 
framing them as such. In such a situation, why 
bother with data-driven work, where facts 
are painstakingly deduced from the data? I 
argue in this presentation that data-driven 
journalism can play a major role in creating 
an alternative to the fact-less media sphere.

Abstracts

Yannis Skarpelos: How do contemporary 
journalism students perceive the idea of data 
journalism? I will attempt to underline the 
concerns arising from the possibility of intro-
ducing a data journalism course at Universi-
ties, as well as the case of creating a data jour-
nalism curriculum for all Greek Universities.

Moses A. Boudourides: As the ecological 
movement strived to bridge the gap between 
nature and society or the international, post-
Seattle era movements attempted the same, 
regarding the social dualism of immanence 
and political power, the movement of large 
data is to intervene on the established dis-
tinction between quantitative and qualitative 
methods, which reflects the dualism of the 
two types of work, the (numerical) calculation 
and the (conceptual) reasoning. Certainly, the 
sociological conditions for the recognition of 
such a Big Data movement go back to the 
days of Gabriel Tarde, in the late 19th cen-
tury. More specifically, Tarde compared the 
public indexing procedures to the sensory 
organs of the organic world.  The situation 



emerging today from the big data revolu-
tion tends to be equivalent, since a struggle 
is noticed in regard to social reconstruction, 
while breaking several traditional boundaries 
in order to pave new roads for the strength-
ening of democracy and equality in the po-
litical arena. The social value, the usability, 
as well as the practical value of big data is 
said to be one of the biggest gambles of our 
era, since the phenomenon is inextricably 
linked with the efficiency of various grandiose 
public projects regarding digitization, social 
networking, open government policies, digi-
tal information, communication and culture. 
Therefore, our presentation, which is accom-
panied by the findings of two large empirical 
big data studies (Twitter data for the circu-
lation of the refugees’ flows for the period 
of 2015-2016 and the Panama Papers’ big 
data) will be focused on the above issues.  

16:00 – 17:30
2nd panel:
«Journalism and Social Media: 
participation, politicisation and 
innovation»

David Domingo: Participatory practices 
in journalism: Audience participation in the 
news process was supposed to bring a revo-
lution and a renewed relationship of trust and 
collaboration with the media, but in most 
cases has led to frustration: a small part of 
the population participates, and what they 
contribute is usually meaningless or hate-
ful opinions that overwhelm the newsrooms 
trying to manage it. This has even lead some 
media to close comments in news. My contri-
bution to the debate will focus on best prac-
tices to foster meaningful participation that 
enhances the journalist/audience relationship 
and recycling the ideal of “citizen journalism” 
into a more sustainable form of collaboration. 

I will argue that only by rethinking the role 
of journalism in society there is a chance to 
really engage a majority of citizens in the col-
lective production of news, understood as the 
trace of public discussions for the common 
good.

Dimitra Dimitrakopoulou: Journalists 
and social media: a symbiotic relationship? 
Journalism is experiencing an important 
period of transition. The online environment 
has altered significantly the way news are 
consumed and shared and has introduced 
shift-breaking changes in the professional 
practices of journalism. The present paper 
examines the use of social media by jour-
nalists and their perceptions of the changes 
they introduce to their profession. The re-
search draws data from the Worlds of Jour-
nalism Study, which was conducted in about 
60 countries between 2012 and 2015. The 
overall aim of the project is to help journal-
ism researchers, practitioners, managers and 
policy-makers better understand the world-
views of journalists and the changes that are 
taking place in their professional orientations, 
the conditions in which they work, as well as 
the place of journalism in a changing world.  

Lida Tsene: The past years we are witness-
ing a crisis in the global media landscape. 
This crisis is both financial and a crisis of 
values and trust. Especially in Greece, ac-
cording to the most recent Reuters Institute 
Digital New Report (2016), 80% of citizens 
state that they do not trust media organiza-
tions.  In the other hand, social media high-
light values like collaboration, transparency, 
pluralism and at the same time they are be-
coming the force that reconnects journal-
ists with public interest. In this context, new 
trends arise, such as social journalism. This 
particular approach attempts to reverse the 



focal point of Media from bottom up to bot-
tom down and to build better communica-
tion and representation channels for all un-
der-represented voices in media. Journalists 
today could act as change makers, who are 
able to identify the needs of the communi-
ties they serve and upon that they can pro-
duce not only content, but services as well.

17:45 - 19:15
3rd panel: 
«Digital Journalism and Public 
Interest» 

Charlie Beckett: How is social media and 
digital content creation changing journal-
ism and how does that alter the relation-
ship between the journalist, the audience 
and wider society? What impact does it have 
on political debate and the contribution of 
journalism to a healthy society? What is the 
role of affective communication in social 
media in connecting people to the content 
that can entertain, inform and give agency 
to citizens? Are we witnessing the creat-
ing of filter bubbles and polarised debate? 
Alternatively, does a more connected world 
give power to the public and build solidar-
ity within communities and across borders?

Valia Kaimaki: The new Media Law 4339, 
voted by the Greek parliament in October 
2015, founded the On-line Media Registry. 
Registration opened in June 2016. What is 
the OMR and how does it work? What is the
Greek reality concerning online news 
webpages? What are the needs that 
the Registry will satisfy? What are the 
working conditions of journalists? How is 
the Registry accepted by professionals 
and owners? What is its place in the 
broader reshaping of media legislation 
in Greece? Strong and weak points of 
the Registry. Is it possible to regulate the 
internet?

Elina Makri: The news industry struggles to 
adapt its business to the 21st century while 
technological adaptation is a forced move! 
Today, as many stories are cross border, 
with serious or even fatal consequences for
audiences in many countries, the need 
for journalists to collaborate and reflect this,
is urgent! As more foreign bureaus 
close down, we see collaboration between 
journalists themselves as part of the answer. 
Practically, the constraints journalists face to 
the ease of their travel and contact (network 
and research freely) mean we risk failing to 
do the journalism that is necessary for the 
21st century.  

A new journalistic collective makes its 
presence in the digital world: what is the 
role of digital professional platforms for the 
creation and sustainability of journalistic and 
media online professional communities: 
-stimulating new forms of interaction and 
participation
-improving services, increasing cost effective-
ness through Αrtificial Intelligence and other 
technology applications
-quality 
-improving back office working by enhancing 
collaboration and knowledge sharing. 



Saturday September 24

10:00 – 12:00 
Data Journalism Workshop 
with Nicolas Kayser-Brill

Data Journalism - What it is, what you
could do and how to get started

Data-driven journalism is a set of techniques 
used by journalists and newsrooms across 
the world. It helps measure problems in new 
ways and bring issues to light. It helps analyze 
data dumps and huge leaks. It lets journalists 
keep government in check. This workshop 
will analyze a few examples in depth, list the 
techniques and skills needed for data jour-
nalism and discuss how projects could get 
started in Greece.

12:15 – 14:30 

Conference
«Journalism: Science, Art or 
Technique?» 

Sophia Iordanidou: Dennis McQuail 
(1983) recognizes a set of four media theo-
ries. However, there is a fundamental con-
tradiction: universities tend to favour social 
scientific and normative theories, at the 
expense of operational theories. This con-
stitutes a major contradiction since the aim 
of Universities is the educational preparation 
of future media professionals, eligible to act 
in such a milieu. Is this right? What message 
do we really want our students to receive 
when the entire academic evaluation sys-
tem of the academy is unilaterally focused 
on social scientific and normative theo-
ries? Should academic recognition forms 
such as peer review be expanded to in-
clude “best practices” of operational theory? 

Thimios Zaharopoulos: Under certain 
conditions, journalistic writing could be per-
ceived as another kind of academic writing. 
Like any other type of research, journalistic 
writing should be public, that is, to be ex-
amined regarding its reliability and validity. 
Furthermore, it has to add something new 
to already existing knowledge. The question 
of validity appears to be the most important 
of the three above mentioned criteria. Thus, 
via qualitative research methods, techniques 
and practices, journalistic writing has the 
chance to exalt at academic levels, provided 
that the author is aware of what is required 
in order to establish the validity of the text.

Valia Kaimaki: I had the great opportunity to 
have been taught the fundamental commu-
nication theories by one of the best reporters 
in all Europe. He explained to me that I should 
never abandon the academic research pro-
cedure because there was no other way to 
be a good professional. And today, he is one 
of the few professionals that are successful 
in both research and professional field. How 
could we bridge the gap between them (i.e 
academic research and journalism as a pro-
fession)? What is more significant? A re-
search, a research paper or original reports? 

 



Dan Gillmor: Journalism is a craft, combin-
ing elements of science, art and technique. It 
can be learned in any number of ways, rang-
ing from formal education to apprenticeship 
to experimentation. Anyone can participate 
at any number of levels: being a witness who 
records key information; curating what others 
are reporting; going deep into a topic; creating 
an organization or service to help others un-
derstand some part of the world; and so much 
more. Not all of these require significant time 
and/or financial resources to accomplish. But 
in a world where trust is becoming a highly 
valued commodity, they require adherence to 
principles that too many people -- whether 
“professional” journalists or not -- fail to honor.

Charlie Becket: Journalistic writing has al-
ways been subject to its context: broadcast, 
newspaper, tabloid, genre and so on. Now 
‘writing’ includes text, graphics, video and 
interactivity. It is multi-platform, shared and 
interactive with its audience. At the heart of 
the new idea of ‘quality’ writing is the idea 
of the audience, often understood through 
data analytics. Journalists are under pressure 
more than ever to write according to com-
mercial and market pressures but even under 
these conditions there are multiple opportu-
nities for more creative communication. Key 
to that is understanding the role of emotion 
and engagement as the journalist combines 
new functions such as curation with the old 
idea of gatekeeper and reporter/publisher.

16:00 – 18:00 
Media Literacy Workshop with 
Dan Gillmor

Media literacy in a digital age is not an op-
tion. It is a necessity. We can no longer let 
ourselves be passive readers, listeners and 
watchers of media. We must become ac-

tive users -- as consumers and as creators. 
We start with principles. As active consum-
ers, we must be sceptical; use judgment; ask 
questions; go outside our personal zones of 
comfort; and understand how media work. As 
creators who want to be trusted, we need to 
be thorough, accurate, fair, independent, and 
transparent. With those principles as a start-
ing point, we use smart tactics to make the 
media work for us.

How should we teach journalism today 
and how could we mobilize new technolo-
gies? Are those innovative techniques nec-
essary for future media professionals and 
to what extent do they not overshadow tra-
ditional journalistic skills? Do social media 
represent both opportunity and risk for jour-
nalism? Through the workshop, we will try to 
answer most of the questions posed above. 
1. Description of media literacy - a vital skill 
for people who consume and create media, 
or most of us.
2. What does it mean to be media literate in 
a digital age? Some principles for consumers 
and for creators.
3. Principles are fine, but tactics are also
important. We explore some of them.
4. Exercises. We will analyze some media
together, to see if we can understand 
better what we are seeing, and the 
motives behind it.
5. We will discuss why it is essential that peo-
ple have their own online presence, if pos-
sible, and not just a page on Facebook.
6. We will edit a Wikipedia page and look at 
several other user-created sites.



Sunday September 25

10:00 – 12:00
Newcomers under the guidance of
Katerina Diamantaki 

1. Introduction to e-learning techniques and 
modules / platform use 
2. Presentation of the rules and principles of 
distance learning
3. Evaluation procedure and exams
4. Explaining the methods and rules applied 
for the grading and evaluation of the students

12:15 – 12:45
Brief tour of the library’s database 
with Panagiotis Themistocleous

The amount of digital content produced now-
adays, is enormous. Academic institutions 
produce and make available a plethora of 
digital material like research articles, theses, 
dissertations, reports, audiovisual collections 
and many others. In addition, academic li-
braries digitize materials to create collections 
of historical, political or scientific significance 
and are responsible for keeping, preserving, 
archiving and publishing the content pro-
duced by their students and academic per-
sonnel. 

Furthermore, if into this digital environ-
ment the digital material gained by the digital 
full text databases is added, we could under-
stand that the «information world has be-
come chaotic». 

Especially, full-text databases are ideally 
suited to online courses of study, where the 
student remains at home and obtains course 
materials by downloading them from the In-
ternet. 

Aiming at that direction, the Library of 
Open University of Cyprus, offers on-line ses-

sions in order to enrich its users with gen-
eral information literacy skills by focusing on 
a couple of the primary goals of information 
literacy, but the main thing is to get people 
thinking critically about the information they 
encounter, and building in people the ability 
to use that information to create new knowl-
edge. In this presentation, the author focuses 
on the services, techniques and examples 
where implemented at OUC’s Library users.

12:45 – 14:30
Research Workshop with 
Athanassios N. Samaras and 
Emmanouel Takas  

«Inductive Method: An approach for 
Education–A Strategy for Everyday 
Life»

Inductive reasoning moves from the individu-
al to the general, from the known to the un-
known. Each step in this direction is triggered 
by the concept of causal relationship: that A 
causes B. If A causes B can hypotheses be 
formulated to investigate the phenomena 
around us? The analysis focuses on the field 
of Media, where different theories are ex-
amined such as technological determinism, 
content theories, Media-effects theories and 
theories concerning the relationship between 
political power and the Media. By construct-
ing hypotheses regarding these theories the 
causal relationships between different theo-
retical frameworks can be tested. Therefore, 
the inductive method approaches the ele-
ments of theories, step by step, to determine 
whether in fact A causes B and if generalized 
theories actually apply. In this way the theo-
ries of the Media are controlled and updated 
while the way in which we investigate and un-
derstand our lives is improved. 



Sophia Iordanidou was born in Thessaloniki. She completed her 
studies in Italian and English Language and Literature in New 
York, at Queens College, City University of New York and contin-
ued at Queens College, earning a Master’s degree with special-
ization in Comparative Literature, Italian. Then, she received her 
Ph.D. from Aristotle University Thessaloniki completing a doctoral 
thesis on “Pirandello in Greece,” in the Department of Italian Lan-
guage and Literature.

For the last thirty years she has worked as a collaborator on 
scientific/academic reviews, an accredited journalist at the White 
House, journalist and radio broadcaster for Voice of America, 
correspondent for Greek newspapers in the USA, as well as jour-
nalist, newscaster and radio and television producer in Greece.

For the last fifteen years, she has worked simultaneously in 
strategic communications handling clients in the public and pri-
vate sectors including institutions, organizations and businesses, 
as well as in administration and management as Director of Com-
munications and the Press Office of MEGA CHANNEL. Most re-
cently, she established NETNEWS, the first international TV news 
agency in Greece and NETRESULT, a strategic communications 
company.

Today, she is an associate professor at the Open University of 
Cyprus where, during the academic year 2010-2011, she devel-
oped the postgraduate programme “Communication and Jour-
nalism.”

She has written and published two books, several studies and 
hundreds of articles in the daily and periodical press, as well as in 
scientific/academic journals.

In 2015, she founded “Advanced Media Institute, Applied 
research in Communication and Journalism”, while since 2013 
she publishes “Dimosiografia” (“Journalism”), the Greek edition 
of Columbia Journalism Review.

Sophia Iordanidou



Nikos Smyrnaios received his Ph.D. in Informa-
tion and Communication Sciences in 2005 from 
the University of Grenoble, France. Since 2007, 
he is an Associate Professor at the University of 
Toulouse where he teaches theory, history, sociol-
ogy, culture and economics of the media and the 
internet. 

Nikos Smyrnaios
https://univ-toulouse.academia.edu/smyrnaios

Dr Lefteris Kretsos joined the University of Green-
wich in November 2011. Before he was appointed 
Secretary General of Communication and Media 
in 20015, he was senior lecturer of employment 
relations and human resource management and 
an active member of the Workplace Employment 
Research Unit (WERU).

Early in his career, Dr Kretsos lectured and 
worked on various research projects at the Aber-
deen Business School, which is part of the Robert 
Gordon University, and at Coventry University. He 
also worked for the Greek Trade Union Congress 
and the European Foundation for the Improve-
ment of Living and Working Conditions as national 
correspondent for Greece.

Lefteris Kretsos

He also teaches in the Communication & 
Journalism Masters Degree of the Open University 
of Cyprus and he gives annual conferences in the 
Panteion University of Social and Political Sciences 
in Athens and the Aristotle University of Thessa-
loniki as part of Erasmus exchange programs. 

His research work focuses on the socioeco-
nomic stakes and political issues of the internet. He 
has published numerous articles in peer-reviewed 
journals and book chapters in English, French and 
Greek and gave talks and presentations in tenths 
of international conferences. 



Nicolas Kayser-Brill is the co-founder and CEO 
of Journalism++, http://www.jplusplus.org/en, a 
company that helps organizations work with data. 
Journalism++ coordinates European, data-driven 
investigations such as the award-winning The 
Migrants Files, a database on the human and fi-
nancial cost of Fortress Europe. Until 2011, he was 
head of datajournalism at news startup  Owni.fr. He 
teaches journalism at the University of Neuchâtel.

Nicolas Kayser-Bril
http://www.jplusplus.org/fr

Journalism++
blog.nkb.fr

Dan Gillmor teaches, writes, and speaks on the 
development of media and technology. At Ari-
zona State University’s Walter Cronkite School of 
Journalism and Mass Communication, he teaches 
digital media literacy and promotes entrepreneur-
ship in journalism. He is author of ‘We the Me-
dia: Grassroots Journalism by the People, for the 
People’ and ‘Mediactive’.

His upcoming project, entitled ‘Permission 
Taken’, looks  at the increasing control that com-
panies and governments are exerting over the way 
we use technology and communicate, and how we 
can take  back some of that control.

Dan Gillmor
dangillmor.com/about

He writes a regular column for Slate’s Future Tense 
channel and is a frequent contributor to Medium’s 
Backchannel technology site. He has co-founded, 
advised, and served on boards at a number of me-
dia-related companies and nonprofits, and speaks 
widely around the world on media and technology 
topics. 



Moses A. Boudourides

Yannis Skarpelos studied Sociology. He is Associ-
ate Professor of Visual Culture Studies at the De-
partment of Communication, Media and Culture, 
Panteion University. He is also teaching at the MA 
programs in “Cultural Management” and “New 

Moses A. Boudourides received a Chemical En-
gineering Diploma from the National Technical 
University of Athens in 1973. During 1974-1978 he 
was a graduate student of Applied Mathematics at 
the Mechanics Department of the Johns Hopkins 
University in Baltimore (MD), USA, from where he 
obtained the Ph.D. degree in 1978.

In September 1998, he moved to the Math-
ematics Department of the University of Patras 
(Greece).
Research interests:

In Mathematics: differential equations, 
invariant measures, topological and measurable 
dynamics.

In Social Informatics: social, political, cultural, 
and psychological implications of computer-

Yannis Skarpelos

Media and Journalism”. His interests focus on the 
analysis of big visual data, and is teaching a course 
on “Data Practices” at the MA in “New Media and 
Journalism”. He is directing the New Media Lab of 
his Department since 1999. He has written the 
books: ‘Terra Virtualis: The construction of cyber-
space’ (1999), ‘Historical Memory and Greekness 
in Comics’ (2000) and ‘Image and Society: From 
documentary photography to visual sociology’ 
(2013). He is a member of the Board of Interna-
tional Visual Sociology Association.

mediated communication, rich media (video-
conferencing and virtual environments), Internet 
research, social network analysis, social simulation. 

In Science and Technology Studies: social 
epistemology of chaos and complexity and con-
troversies in their social and cultural metaphors.



Chair of Journalism at the Department of In-
formation and Communication Sciences at 
Université Libre de Bruxelles (Belgium). 
Previously, he was visiting assistant professor at 

David Domingo
Twitter: @dutopia

Master in Journalism ULB http://journalisme.ulb.ac.be
https://scholar.google.fr/citations?user=j6ESztEAAAAJ&hl=fr

Ioanna Vovou is an Assistant Professor at Pan-
teion University of Social and Political Sciences 
(Athens, Greece), in the Department of Com-
munication, Media and Culture, were she teaches 
media sociology, media anthropology, introduction 
to the mass communication theory and the mass 
media, and television analysis and practice in the 
department’s journalistic laboratory. She has the 
title of «Maître de Conférences» in the French 
public University «Université Paris XIII» where 
she was teaching for the period 2002-2007. 
She has also taught in the following French public 
Universities: Université Paris III-Sorbonne 
Nouvelle, Université Paris VIII, Université
Paris XII. She is a full member of the «Centre
d’Etudes des Images et des Sons 
Médiatiques» (CEISME/CIM, University of Paris III-
Sorbonne Nouvelle). 

Ioanna Vovou

Her research interests focus on the relation be-
tween the media and society, on media analysis 
and media discourses. She participates in interna-
tional research projects and is the author of essays 
dealing with the history of television, the political 
talk shows on Greek television, social representa-
tions in reality TV, gendered representations in the 
media and intermedial communication and cul-
ture issues. 

University of Iowa (USA) and senior lecturer at 
Universitat Rovira i Virgili (Cataloina). His research 
focuses on innovation processes in online com-
munication, with a special interest in the (re)defi-
nition of practices and identities involved in news 
production, circulation and use. He is co-author 
of ‘Participatory journalism: guarding open gates 
at online newspapers’, and co-editor of ‘Making 
Online News’ and ‘The SAGE Handbook of Digital 
Journalism’.



Lida Tsene
https://gr.linkedin.com/in/lidatsene

Dr Lida Tsene holds a Ph.D. from Panteion Uni-
versity, Department of Communication, Media and 
Culture (2010) in the field of social media and 
social responsibility. Since 2008 she collaborates 
with the Advertising and Public Relations Lab of 
Panteion University as researcher and teaching as-
sociate. She worked for four years (2010-2014) as 
adjunct professor at the Department of Informat-
ics and Mass Media of Western Greece Technical 
Educational Institution. Since 2012 she teaches at 
the MA Communication and New Journalism of 
Cyprus Open University and since 2013 at the MA 
Cultural Organisations Management of the Hel-
lenic Open University. Since 2012 she facilitates 
two online seminars on social media and cultural 
management and entrepreneurship at Hellenic 
American Union.

She has worked as a journalist, CSR and com-
munication consultant, while since 2005 she is 
Public Relations and Educational Programs Direc-
tor of Comicdom Press. In 2015 she co-founded 
Athens Comics Library. She collaborates with Im-
pact Hub Athens as Communication Strategist and 
Business Development Consultant.

She has published papers in the field of digi-
tal media, journalism, communication, comics and 
arts management. Among her research interests 
are topics related to social and journalism entre-
preneurship, as well as to transmedia storytelling.

Dr Dimitra Dimitrakopoulou is Assistant Professor 
at the Department of Journalism and Mass Com-
munication at Aristotle University of Thessaloniki 
(AUTh) and Research Fellow at the Hellenic Foun-
dation for European and Foreign Policy (ELIAMEP). 
Since January 2014, she is the Principal Investiga-
tor for ELIAMEP and Work Package-Leader on 
Social Media in the research project “INFOCORE: 

Dimitra Dimitrakopoulou
https://gr.linkedin.com/in/dimitrakopoulou

Email: dimitrakopouloud@jour.auth.gr
www.facebook.com/ddimitrakopoulou

twitter.com/dimitrakopoulou

(In)forming conflict prevention, response and reso-
lution: the role of media in violent conflict” funded 
under the 7th European Framework Program. Her 
research interests include online and participatory 
journalism, social media and networks, new media 
literacy. She has worked as a researcher for EU 
projects and is involved in international networks 
and projects as lead researcher and coordinator 
for Greece. She is currently the Chair of the Eu-
ropean Communication Research and Education 
Association‘s Journalism Studies Section.



Katerina Diamantaki holds a degree in Politics from the 
University of London, and a Master’s and a Ph.D. in Media 
and Communication Studies from the National University 
of Athens. Her scholarly expertise focuses primarily on 
New Media Studies from a socio-cultural perspective, but 
expands to other areas such as strategic communica-
tion, persuasion, audience research and memory/space 
studies. Her research interests also encompass the use 
of locative media in urban contexts and user-experience 
evaluation in relation to “intelligent” and hybrid technolo-
gies. She has been teaching courses of communica-
tion at graduate level at the University of Indianapolis, 
the American College of Greece, the Open University of 
Cyprus and the Open University of Greece. She is cur-
rently appointed as independent expert on community-
building at the “EU-Community” Fp7 project, funded by 
the European Commission, while she also has extensive 
professional experience having worked as a communica-
tions specialist for the European Parliament, the Greek 
Ministry of Foreign Affairs, and other social, political and 
scientific organizations.

Katerina Diamantaki



Valia Kaimaki (Ph.D.) is a journalist. She has been 
with the National Greek radio-television (ERT) as 
a radio producer since 1997. She has also been 
the director of the Greek edition of the French 
monthly review “Le Monde diplomatique” since 

Valia Kaimaki
valiakaimaki.gr

Twitter: @valia_kaimaki

Professor Charlie Beckett from the Department of 
Media and Communications at the London School 
of Economics is a former journalist at the BBC and 
ITN’s Channel 4 News. He is director of Polis, the 
LSE’s international journalism think-tank. He has 
published one book on networked journalism, ‘Su-
perMedia’ (2008) and on disruptive journalism, 
‘WikiLeaks: News In The Networked Era’ (2012). 
He is a specialist in new forms of digital journalism, 
the reshaping of news organisations and political 
communications.

Charlie Beckett
Twitter: @CharlieBeckett

http://www.lse.ac.uk/researchAndExpertise/Experts/profile.aspx?KeyValue=c.h.beckett@lse.ac.uk

its first publication in 1998. She also contributes 
as a columnist in various publications. She is the 
author of the first Greek book about media and 
the Internet (1996). Since September 2013, she 
has been Teaching Stuff at the Open University of 
Cyprus, teaching Social Media and Journalism at 
the Postgraduate Program «Communication and 
New Journalism». She is a specialist in new media 
- social media and journalism.



Elina Makri is a journalist and media project manager. She has 
studied Law in France, as well as International and European Law 
in Belgium. Elina is the co-founder of oikomedia.com, a net-
worked digital platform designed to trace and connect journalists, 
fixers and media professionals around the globe.

In 2014, she co-founded C.A.R.L., the Computer Assisted 
Reporting Laboratory, together with the tech company SciFY. The 
aim was to create digital tools for media, journalists, but also to 
undertake data journalism investigations. Within this scope she 
led the organization and implementation of the Youth Investiga-
tive Journalism Prize.

She served until October 2015 as the vice-President of Ba-
bel International, the association that publishes the first pan-Eu-
ropean digital youth media (cafebabel.com). She has participated 
in and implemented various projects related to new media, al-
ways involving a pan-European newsroom and network of media 
professionals in Europe.

Elina was awarded the Charlemagne Youth Prize in May, 2012 
for the European wide media project “Europe on the Ground”. 
Elina currently works as journalist and project manager of media 
projects that include ICT and data processing, driven by the ever-
increasing intersection between technology, science and social 
needs, providing for social and political innovation.

Elina Makri
Oikomedia.com

Youth Investigative Journalism Prize (ijp.gr).
cafebabel.com



Dionysis Panos is Assistant Professor at the De-
partment of Communication and Internet Studies 
of the Cyprus University of Technology. He holds a 
BA in Law, BA, MSc and Ph.D. in Communication 
and Media. His main research focuses on web po-
litical communication, media ethics, radicalization, 
terrorism and online media. 
Dionysis Panos currently is Director of the ‘New 
Media & Journalism’ MA Program of the Cyprus 
University of Technology. 

Dionysis Panos 

Thimios Zaharopoulos serves as the Provost at 
Deree - The American College of Greece. He 
received his Ph.D. in Journalism, Southern Illinois 
University at Carbondale (USA).

He has published extensively in the area of 
international communication and uses content 
analysis and survey research for his projects look-
ing at such issues as comparative media systems, 
international news coverage, media effects, inter-
cultural communication issues, and children and 
the media. He is the co-author of ‘Mass Media 
in Greece’ (1993) and ‘Sports and Mass Media’ 
(2008), which includes research conducted about 
the 2004 Athens Olympics.

He was Born in Greece and immigrated to the 

Thimios Zaharopoulos
https://www.linkedin.com
The American College of Greece (http://www.acg.edu)

United States at the age of 13. He has previously 
held positions as Vice President for Global and 
Lifelong Learning, Interim Provost, and Dean of 
Liberal Arts and Sciences at Park University, USA.  
He has also held teaching and administrative po-
sitions in journalism and mass communication at 
Washburn University and Pittsburg State Univer-
sity.  He is a former Fulbright scholar, serving as 
lecturer/researcher at Panteion University.



Antonis D. Papayiannides was born in Athens in 
1953. He is married to Arietta Pantelaki and they 
have two children, Demetris and Andreas. 

He studied Law, Economics-International Re-
lations, as well as Medieval History in Athens and 
Strasbourg (DEA Droit Europeen, DIHEE).

As a lawyer, he had been occupied with entre-
preneurship and European law. Furthermore, he 
undertook a counselling role for cases regarding 
the European Union, appointed by the ministries 
of Finance, External Affairs and Culture. He is a 

Antonis D. Papayiannides

Panagiotis is a Librarian at the Open University of 
Cyprus.

He holds Master Degrees in Librarianship 
(2003-2005), in Education specified on Distance 
Learning and Continuing Education (2006-2010) 
and he recently completed his studies in Business 
Administration (2012-2016) at OUC.

Additionally, he manages four projects re-
garding Public Libraries as Cyprus Association of 
Librarians board President. He has 13 years’ expe-
rience in supporting and offering Information Lit-
eracy seminars via his position as Librarian in Aca-
demic Library.  He manages electronic resources 
tools and content via Cyprus Academic Libraries 
Consortium.

Panagiotis Themistocleous

member at the Journalists’ Union of the Athens 
Daily Newspapers, having an advisory role. He was 
also a communication consultant for the Bank of 
Greece (1999-2000). 

As a journalist, Antonis D. Papayiannides also 
worked for a range of newspapers such as ‘Vima’, 
‘Ikonomikos Tachidromos’, ‘Eleftherotipia’, ‘Imeri-
sia’, ‘Ikonomiki Epitheorisi’ and ‘Naftemporiki’.

Back in 2008, he was the director of ‘Elethe-
ros Tipos’. He is the co-owner of the publishing 
houses POLIS and Metamesonichties Ekdosis. 



Dr Athanasios N. Samaras is an assistant 
Professor in the field “Political Communication in 
the International Environment” at the department 
of “International and European Studies”, School of 
Economic, Enterprise and International Studies in 
the University of Piraeus, Greece. He is also the
Director of Strategic Communication and Media 
Lab. He studied Economics at the University of 
Piraeus, has a Master’s Degree in Communica-
tion Strategy from City University London, Master’s 
Degree in Political Communication and Rhetoric 
from the Department of Communication of Emer-
son College in Boston, USA and a PhD in Political 
Communication from Sussex University. 

He is the author of two books on political ad-
vertising (2003 and 2009) and editor of a book 

Athanasios Ν. Samaras
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Emmanouel Takas is an instructor in a private 
college in Athens in the fields of Communica-
tion, Methodology of Research, Political Sciences 
and Sociology. He studied Political Sciences in 
Johann Wolfgang Goethe Universitate in Frank-
furt/Main, Germany, where he completed his first 
Master’s Degree in Comparative Politics and In-
ternational Relations. His second Master’s Degree 
was completed in Open University of Cyprus in 

Emmanouel Takas
Academia: https://independent.academia.edu/ManosTakas

Facebook: Manos Takas

on the images of nations (2014). He has authored 
18 essays published in peer-review journals and 
edited volumes and 57 presentations at interna-
tional conferences. He has published in Greek, 
English and French while his work has been trans-
lated in Russian and Turkish.

He has conducted research for the Hellenic
Audiovisual Institute, the Mediterranean 
Foundation, the Institute of Defence Analysis 
and the University Research Institute of Applied 
Communication. He has conducted political 
campaigns in Greece and Cyprus and been 
employed as a consultant in major corporations
and institutions (Hellenic Parliament, 
Management Authority for Operational Program 
‘Competitiveness’, OTEnet).  

the Department of Communication and Journal-
ism and he is currently struggling with his Ph.D. in 
Social Psychology in Panteion University, Greece. 
He is an active researcher at Advanced Media 
Institute, while participating at international and 
national conferences. He has published several 
articles in scientific journals and he is also the 
author of the e-monograph ‘Who’s to blame? 
Cognitive Biases in Attributing Responsibil-
ity’ published by the Advanced Media Institute.
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